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 Lovelock & Wirtz, (2011), Services Marketing, Pearson Education, Inc.
publishing as Prentice Hall

« Kotler & Armstrong (2011), Marketing: An Introduction, Pearson
International Edition, Prentice-Hall

* Philip Kotler and Lane Keller (2009), Marketing Management, Upper
Saddle River, NJ, Prentice-Hall

» Kaotler & Armstrong, Principles of Marketing, Pearson

o Kaotler & Keller, Framework for Marketing Management, Pearson
 Morradian & Matzler, Strategic Marketing, Pearson

 Levens, Marketing: Defined, Explained, Applied, Pearson

 Anton & Petouhoff, Customer Relationship Management, Pearson
Education

e Zikmund, G William, Mcleod Raymond, Jr & Gilbert Faye W. Customer
Relationship Management
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« Norman M Scarborough (2011), Essentials of Entrepreneurship and Small
Business Management: Global Edition, 6" Edition, New York: Pearson
Higher Education

 Richard A. D’Aveni (2010), Beating the Commodity Trap, How to Maximize
Your Competitive Position and Increase Your Pricing Power, Harvard
Business Press

 Kevin K F Wong (1999), Strategic Theming in Theme Park Marketing

e Gurval, Robert, PhD, Smith, Dayle, PhD, Tips and Techniques for Engaging
a Crowd

* Wikipedia

 Hong Kong Statistics by District
http://www.censtatd.gov.hk/hong_kong_statistics/statistics_on_map/index.jsp

o https://www.citibank.com/us/cards/index.jsp
* ouhk.edu.hk
* i-cable.com

 www.learnmarketing.net e
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* http://www.oceanpark.com.hk/htmi/tc/footer/corporate-information/ar.html

o takungpao.com.hk
« Xinhuanet, http://big51.chinataiwan.org/tp/jctp/200906/t20090624 929181.htm

e http://orientaldaily.on.cc/cnt/news/20100902/00176_100.htmI?pubdate=20100
902

o http://www.hkcd.com.hk/content/2010-09/02/content _2587841.htm
e http://lwww.takungpao.com.hk/news/09/06/30/TTP-1105157.htm

* http://zh-tw.facebook.com/hkoceanpark

e http://www.youtube.com/watch?v=5docgVN8HHU

o http://www.marketing-interactive.com/news/515

o http://www.scmp.com/portal/site/SCMP/menuitem.06f0b401397a029733492d
9253a0a0a0?vgnextoid=f981427aa4a21110vVgnVCM100000360a0a0aRCRD
&s=Archive
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